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Implications



What is Social NetworkingWhat is Social Networking
Why developing an onWhy developing an on--line presence is important in a Web 2.0 worldline presence is important in a Web 2.0 world

Social Networking for Legal ProfessionalsSocial Networking for Legal Professionals

Tips for establishing & promoting your Brand using LinkedInTips for establishing & promoting your Brand using LinkedIn

LinkedIn features that allow you to share expertise, connect & nLinkedIn features that allow you to share expertise, connect & networketwork

How you can use Facebook for businessHow you can use Facebook for business

Using Twitter Using Twitter –– Tips & examples to build your BrandTips & examples to build your Brand

Avoiding Legal Ethical ImplicationsAvoiding Legal Ethical Implications



Why Why Develop An Online Presence?An Online Presence?
Web 2.0 is your Personal/Professional “Brand” Enabler

Information found on-line is used by others to assess your 
credibility, knowledge and experience

Online Branding Opportunities
LinkedIn
Facebook
Twitter
Martindale Connected

“Promoting yourself online is the best, easiest, fastest way 
to build your Personal Brand”.

- Boris Mann – Web 2.0 and Personal Brand Development



Why use Social Networking?Why use Social Networking?

2009 Leader Networks on behalf of LexisNexis Martindale-Hubbell



Why use Social Networking?Why use Social Networking?

Who is using Social Networking?Who is using Social Networking?
2009 Leader Networks on behalf of LexisNexis Martindale-Hubbell



Why use Social Networking?Why use Social Networking?
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Why use Social Networking?Why use Social Networking?

2009 Leader Networks on behalf of LexisNexis Martindale-Hubbell



How to use Social Networking?How to use Social Networking?









LinkedIn: : Who’s Out There?Out There?
LinkedIn is the worldLinkedIn is the world’’s largest s largest professional networkprofessional network with over with over 
43 million members43 million members and growing at a rate of one new and growing at a rate of one new 
member per second. member per second. 

Source: Source: http://www.ignitesocialmedia.com/2008http://www.ignitesocialmedia.com/2008--socialsocial--networknetwork--analysisanalysis--reportreport//



LinkedIn Branding TipsBranding Tips

Fully complete your profileFully complete your profile
USE KEYWORDS!USE KEYWORDS!







LinkedIn Branding TipsBranding Tips

Ensure Your Profile is set on Ensure Your Profile is set on ““PublicPublic””
Public Profiles are indexed by search engines such as Yahoo & GoPublic Profiles are indexed by search engines such as Yahoo & Googleogle





LinkedIn Branding Tips

Differentiate yourself with a descriptive HeadlineDifferentiate yourself with a descriptive Headline
Visible every place your name shows up on LinkedInVisible every place your name shows up on LinkedIn

Add links to your website, blog, etc. (professional)Add links to your website, blog, etc. (professional)

vs.



LinkedIn Branding Tips



LinkedIn Groups
Find & join industry/profession specific & general GroupsFind & join industry/profession specific & general Groups

Limited to maximum of 50 Group membershipsLimited to maximum of 50 Group memberships



LinkedIn Groups
Discussion forumsDiscussion forums

Start or participate in DiscussionsStart or participate in Discussions
Interact with group members to build relationshipsInteract with group members to build relationships





LinkedIn Groups

News ItemsNews Items
Post articles to establish expertise Post articles to establish expertise –– keep your name in front of memberskeep your name in front of members





LinkedIn Answers

Ask & Answer Questions

Exchange ideas

Help others

Establish expertise

Find resources

Network with those who 
answer your questions or 
respond to your replies



LinkedIn Answers

Show Expertise

Questioners choose one Answer as 
a “Best” Answer

“Best” Answer earns expertise point

Lists of Experts on topics



Update to show upUpdate to show up





Facebook – Who’s Out There?

Source: Source: http://www.ignitesocialmedia.com/2008http://www.ignitesocialmedia.com/2008--socialsocial--networknetwork--analysisanalysis--report/report/



Facebook – For Business Too

Build out your Profile with your 
professional information

Provide links back to your LinkedIn 
Profile, website, etc.

Don’t be boring - Facebook is more 
“social”

“Status Update” - keep your network 
informed/stay in front of them

“Blog” within Facebook to get started & 
share with your network

Share links, videos, etc. -- establish 
expertise/credibility





Facebook privacy settings!Facebook privacy settings!



Use the Privacy SettingsUse the Privacy Settings







Blogs/BlawgsBlogs/Blawgs

Easy to setEasy to set--upup
–– Blogger, WordPress, Movable TypeBlogger, WordPress, Movable Type
Can become a great resource of Can become a great resource of 
informationinformation
Lots of work Lots of work –– Once you start donOnce you start don’’t stopt stop
Learn from others Learn from others ––
–– http://www.abajournal.com/blawgs/ http://www.abajournal.com/blawgs/ 











Twitter – Who’s Out There?
Twitter is a social networking and microTwitter is a social networking and micro--blogging service that allows users blogging service that allows users 
to send and read other users' updates (tweets) to send and read other users' updates (tweets) -- which are textwhich are text--based based 
posts of up to 140 characters in length. posts of up to 140 characters in length. 

** Fastest growing social network with 10 ** Fastest growing social network with 10 –– 12 million users currently. 12 million users currently. 

Source: Source: http://www.ignitesocialmedia.com/2008http://www.ignitesocialmedia.com/2008--socialsocial--networknetwork--analysisanalysis--report/report/



Twitter – Building Your Brand

Twitter is an informal, conversational toolTwitter is an informal, conversational tool

Key to Twitter Key to Twitter –– ““ListeningListening”” as well as as well as ““TalkingTalking””

Balance Balance promotional, personal promotional, personal and and conversational tweetsconversational tweets

Ideally be a Ideally be a ““real personreal person”” reflecting a real voice and authenticity reflecting a real voice and authenticity 

Be interesting, informative and entertaining all at onceBe interesting, informative and entertaining all at once

Share links that may be of interest to clients & potential clienShare links that may be of interest to clients & potential clientsts

Subtly promote your own activitiesSubtly promote your own activities

Regularly promote others (theyRegularly promote others (they’’ll likely reciprocate)ll likely reciprocate)

Link to your blog posts or items of interest on your corporate wLink to your blog posts or items of interest on your corporate websiteebsite

Post photos from corporate eventsPost photos from corporate events







Legal Ethical ImplicationsLegal Ethical Implications



Hypothetical #1Hypothetical #1

Witness who is not a party to litigation or Witness who is not a party to litigation or 
represented by counsel represented by counsel 
–– Information during deposition suggests her Information during deposition suggests her 

FaceBook page may contain relevant intoFaceBook page may contain relevant into
Can counsel review her FaceBook Can counsel review her FaceBook 
account to find the info?account to find the info?



Variation of Hypo #1Variation of Hypo #1

WitnessWitness’’s FaceBook page is only viewable s FaceBook page is only viewable 
by by ““FriendsFriends””
–– Counsel proposes to have a third person Counsel proposes to have a third person 

““Friend HerFriend Her”” to obtain access to informationto obtain access to information
Witness seems to accept all Witness seems to accept all ““Friend RequestsFriend Requests””



Variation of Hypo #1Variation of Hypo #1

Very similar to actual Bar OpinionVery similar to actual Bar Opinion
–– The Philadelphia Bar AssociationThe Philadelphia Bar Association

Professional Guidance Committee Opinion 2009Professional Guidance Committee Opinion 2009--
0202

IssuesIssues
–– Responsibilities Regarding Nonlawyer Responsibilities Regarding Nonlawyer 

AssistantsAssistants
–– MisconductMisconduct
–– Truthfulness in Statements to OthersTruthfulness in Statements to Others



Hypothetical #2Hypothetical #2

LinkedIn ProfileLinkedIn Profile
–– Attorney Profile states she is an Attorney Profile states she is an ““ExpertExpert”” in in 

Labor & Employment CasesLabor & Employment Cases



Hypothetical #2Hypothetical #2

ABA Model Rule 7.4ABA Model Rule 7.4
–– Cannot describe yourself as an Cannot describe yourself as an ““expertexpert””

unless unless ““certified as a specialistcertified as a specialist””



Variation of Hypo #2Variation of Hypo #2

What if a contact gave a What if a contact gave a 
““RecommendationRecommendation”” which states she is an which states she is an 
““expertexpert””??



Hypothetical #3Hypothetical #3

You receive a FaceBook You receive a FaceBook ““FriendFriend”” request request 
from a local judgefrom a local judge
–– You are friends in the real worldYou are friends in the real world
–– You have dinner or enjoy other activities with You have dinner or enjoy other activities with 

the judgethe judge



Hypothetical #3Hypothetical #3

Florida Judicial Ethics CommitteeFlorida Judicial Ethics Committee
–– Opinion 2009Opinion 2009--2020
–– ““The Committee believes that listing lawyers who may appear beforThe Committee believes that listing lawyers who may appear before e 

the judge as the judge as ““friendsfriends”” on a judgeon a judge’’s social networking page reasonably s social networking page reasonably 
conveys to others the impression that these lawyer conveys to others the impression that these lawyer ““friendsfriends”” are in a are in a 
special position to influence the judge.special position to influence the judge.””

What about if listed as a What about if listed as a ““ContactContact”” on on 
LinkedIn?LinkedIn?



Is Social Media Advertising?Is Social Media Advertising?
Pay very special attention to your statePay very special attention to your state’’s s 
rules and opinions.rules and opinions.
–– Disclaimer required?Disclaimer required?

““THIS IS AN ADVERTISEMENTTHIS IS AN ADVERTISEMENT””

Remember that Solicitation Rules apply Remember that Solicitation Rules apply 
onlineonline
–– ABA Model Rule 7.3(a)ABA Model Rule 7.3(a)

May not solicit legal work from prospective clients May not solicit legal work from prospective clients 
via invia in--person communications unless narrow person communications unless narrow 
exceptions applyexceptions apply



Other Ethical IssuesOther Ethical Issues

DonDon’’t reveal client confidencest reveal client confidences
–– Status UpdateStatus Update

““Working on deal for major consumer products Working on deal for major consumer products 
company to sell food divisioncompany to sell food division””

DonDon’’t solicit work where you are not t solicit work where you are not 
licensed?licensed?

Discussion Posting on LinkedIn by outDiscussion Posting on LinkedIn by out--ofof--state state 
personperson



Other Ethical IssuesOther Ethical Issues
Posting Posting ““complaintscomplaints”” about a judge online about a judge online 
in a blog or even on Twitterin a blog or even on Twitter
–– Florida lawyer blogged about a judge Florida lawyer blogged about a judge ––

““Evil, Unfair WitchEvil, Unfair Witch””
Lawyer was reprimanded and fined by Florida BarLawyer was reprimanded and fined by Florida Bar

–– Illinois assistant public defender for 19 yearsIllinois assistant public defender for 19 years
Blogged about judge as Blogged about judge as ““Judge CluelessJudge Clueless””
Thinly veiled client identities & confidential details Thinly veiled client identities & confidential details 

–– ““This stupid kid is taking the rap for his drugThis stupid kid is taking the rap for his drug--dealing dirtbag of dealing dirtbag of 
an older brother because an older brother because ‘‘hehe’’s no snitch.s no snitch.’”’”

Fired and faces discipline hearingsFired and faces discipline hearings
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